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A collective group that blends ancient wisdom with modern innovation, taking
inspiration from the legendary Nine Unknown Men of Emperor Ashoka’s time.
Like the secret keepers of old, Obnoxious 9 stands at the intersection of
knowledge, art, and mystery, safeguarding powerful ideas and pushing creative
boundaries. The foundation of the company rests on nine core principles, each
mirroring the domains of the Nine Unknown Men:
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Influence: Mastering the art of
persuasion and communication,
Obnoxious 9 understands the power of
storytelling, shaping narratives that
resonate deeply with audiences.
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Human Understanding: Just as the
Nine studied physiology, Obnoxious 9
delves into human emotions and
behaviors, crafting art and experiences
that connect with the very core of what
it means to be human.
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Innovation: Inspired by
microbiology and the pursuit of the
unknown, Obnoxious 9 embraces
cutting-edge technologies and
concepts, driving forward new forms
of digital and physical creativity.
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Transformation: Like alchemists,
Obnoxious 9 transforms ordinary
materials into extraordinary works of
art, infusing each creation with @
deeper meaning and purpose.
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Communication: With a focus on
breaking traditional barriers, Obnoxious 9
explores new methods of expression.
Whether through digital, non-verbal, or
Immersive experiences — to connect
people across the globe.
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Gravity: Pioneering disruptive ideas,
Obnoxious 9 defies convention,

challenging norms and developing art
that transcends the gravitational pull
of the ordinary.
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Exploration: Like the ancient study
of cosmology, Obnoxious 9 is driven by
curiosity about the universe, pushing
the limits of artistic exploration and
continually seeking new horizons.
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Light: By harnessing the power of
illumination—both metaphorically and
literally—Obnoxious 9 brings to light
hidden truths, offering viewers a new
perspective on the world and themselves.
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Society: Understanding societal
dynamics, Obnoxious 9 weaves culture,
art, and human connection into a
harmonious blend, creating works that
not only entertain but also inspire and
provoke thought.
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Through these principles, Obnoxious 9 channels
the timeless energy of the Nine Unknown Men,
crafting a brand and philosophy that seeks to
enrich humanity while respecting the powerful
forces at play in creativity and knowledge.

BT XLCRM > 0bnoxnous9{§7§<3m'5|€§ﬂ

HEBNXKIEREE * t1iEH—
EENFEBAKHS -
RPESRADE °

MBS R

i HT&%E@J}E S0



e T

= 157

3 _]@__l@ﬂﬁ'ﬁmum

I

% I
E"-r.:-'
=










O 4
ﬁ"ﬁ; |
W
ﬁ:ﬁ:ﬁt
W
W
3

departments

y, innovation, and engagement,

ensure that Obnoxious9 stays ahead in creativit
bust and beloved brands.

while making sure that all IPs, including EMOMO, grow into ro
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Bureau of Oddities

Purpose: This department scouts unique and
offbeat ideas, uncovering strange or quirky concepts
for new IPs. They identify untapped genres, niche
audiences, or unorthodox storylines that will stand out
in the crowded market.

Requirements: Creative visionaries with a knack
for spotting trends or unusual creative opportunities.

Output: Initial pitches for new IPs, concept art, and
early drafts of narratives or character designs.

Why We Need It: obnoxious9 thrives on being
distinct, and this department ensures we stay ahead of
the curve with original content ideas that no one else is
exploring.
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Inventorium

PUI’DOSQ: Develops innovative products and physical
experiences based on Obnoxious9 IPs. This could range
from blind boxes like EMOMO to immersive installations
and interactive merchandise.

Requirements: Product designers, engineers, and
prototypers who can turn creative ideas into tangible
items.

Output: prototypes of toys, collectibles, and
physical manifestations of IPs. This department will
also oversee production and ensure quality control.

Whg We Need It: Fans want to engage with IPs
physically, not just through media. The Inventorium
helps bridge the gap between digital stories and
real-world experiences.
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Studio Wonderland

Purpose: This is where all visual and narrative
development happens for Obnoxious9 IPs. From initial
sketches and art direction to full-fledged animation
and media projects, it’s the creative powerhouse behind
each brand.

Requirements: Artists, writers, animators, and
storytellers with expertise in various media formats
(film, games, comics, etc.).

Output: complete storylines, character
development, concept art, and animated shorts.

Why We Need It: obnoxious9 is built on strong,
creative stories, and this department makes sure every
IP is visually captivating and narratively rich.
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Cross-Worlders Guild FESRERER
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and international expansion. They bring Obnoxious9 IPs _— . R e
to new markets and create alliances with other {RrObnoxiousIBYIPHEN IR HIZ  HSZIKEUNBIR
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strategies.
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overseas markets and foster collaborations with artists
and brands.
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Curatorium of Chaos

PUI’DOSQ: This department handles live events,
exhibitions, and experiential marketing that brings
Obnoxious9 IPs to life. Whether it’s a bizarre EMOMO
art installation or a quirky pop-up shop, they create
unforgettable fan experiences.

Requirements: Event planners, set designers, and
experience architects who specialize in creating
immersive environments.

Output: Full-fledged event concepts, pop-up
experiences, and installations that showcase
Obnoxious9 IPs in dynamic and engaging ways.

Why We Need It: Events build community and
hype around our brands. The Curatorium ensures that
we leave a lasting impression on our audience through
immersive experiences.
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Brand Bandits GohRR M,
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marketing, and media presence. They ensure that every — — = 5 A
piece of content and every product aligns with the BB REl S eI F SR —E

distinct voice of the brand, from the core messaging to MZIME B EIMTEZIN -
the visuals.
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social media managers, and brand strategists.

Output: Marketing campaigns, promotional i 24955 « SEMRURFAATA 54—
materials, and consistent brand identity across all ShEFLR -
platforms.
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Brand Bandits protect the integrity and uniqueness of B -
each IP.
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Lorekeepers Library

Purpose: This department manages the extended
universe and canon of all Obnoxious9 IPs. They ensure
that storylines stay consistent, that characters remain
true to their development, and that every new product
or story builds on the universe logically.

Requirements: writers, worldbuilders, and lore
specialists who can handle long-term storytelling.

Output: continuity documents, extended universe
lore, and narrative guides for each IP.

Why We Need It: Fans crave deep, well-developed
worlds. The Lorekeepers ensure every new addition to
an IP strengthens its narrative foundation.
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Shenanigans Workshop

Purpose: This is where experimentation and crazy
ideas happen. Shenanigans Workshop is a sandbox
where team members can prototype wild, half-cooked
concepts that don’t fit into other departments yet.

Requirements: Free-thinking creatives with a flair
for risk-taking and “what-if” thinking.

Output: Experimental art, weird prototypes,
early-stage IPs that may or may not turn into
full-fledged brands.

Why We Need It: innovation often comes from
chaos, and this department allows the team to stretch
their creative muscles without boundaries or
restrictions.
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Merch Monkeys AiDiEihE
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fans through products.
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fan-centered products that boost brand loyalty.

| - INEM: Einr=R RMRERUIA - EEENS LR
Why We Need It: merchandise not only brings in 4 12 N o= =/
revenue but also helps fans feel more connected to the MERMTIFTSZERIP < X1 B0 JIBRE Aokt

IPs they love. This department ensures we have BEIMARTEHD -
products that resonate with our audience.
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Internal Disclaimer: Obnoxious9 Collective Departments

The following descriptions and roles for the Obnoxious9 departments are intended for internal use only. These outlines serve as a guiding
framework for departmental functions, collaboration, and workflow optimization within the collective. All department names, functions, and
descriptions are subject to change as needed to meet evolving creative and business needs.

Please be advised that the information provided here reflects the internal creative processes and strategic initiatives of Obnoxious9. None of
the details or names mentioned should be disclosed or circulated outside the company without explicit approval from upper management.
This includes, but is not limited to, public communication, social media, presentations, or any external partnerships.

The contents described in this document are proprietary to Obnoxious9 and any unauthorized distribution, duplication, or use of the material
outside the designated purpose is strictly prohibited. Violation of these terms may result in disciplinary action or legal consequences.

For clarification or questions regarding these departments, their objectives, or operations, please contact the relevant department head or

Obnoxious9’s internal communications team. All communications regarding any external inquiries about departmental functions must go
through appropriate channels to ensure the confidentiality and integrity of Obnoxious9's creative strategy.
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